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“TRAVIS HAS PERFECTED A STEP-BY-STEP 
PROGRAM DESIGNED FOR THOSE WHO ARE 
READY TO  TRANSFORM THEIR LIVES AND WAKE 
UP FROM THE HYPNOSIS OF THE DAY TO DAY 
BOREDOM.”

Travis Fox has been Architecting lives, cultures and stages for 30 years, holding doctorates in 
both psychology and clinical hypnotherapy. Reaching beyond the common uses of conscious 
and subconscious models. Travis has perfected a step-by-step program designed for those who 
are ready to  transform their lives and wake up from the hypnosis of the day to day boredom.  
Travis’ online training program allows anyone, anywhere to unwind their mind’s thoughts to 
redefine and refine their habits, processes, interrupt negative thoughts and arrive with skills to 
Architect not only their lives, but their lifestyle.
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Travis has been named by Yahoo Finance
as a top 20 entrepreneurs for 2020 and even more 
recently Top 20 Instagram Influencers by BuzzFeed. 
Travis has been on radio shows, podcasts and 
television programs across the country. Some of 
which include "The Dew Sweepers”' on XM Radio 
Saturday mornings,  as well as the Sigurd Vedal, 
Travis Chappel and more. From television programs 
like ABC's "One Life to Live '', The Nashville network 
and Resorts Networks to name a few. He also has 
most recently appeared in  such documentary films 
“Beyond The Secret-The Awakening,” (March 2020) 
the long awaited sequel to “The Secret,” as well as 
“How Thoughts Become Things” (April 2020). 
Coming from the world of movies and 
entertainment makes all of his interviews no matter 
the platform a truly one of a kind entertaining, 
educational experience.
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NOBODY GETS OUT OF THIS LIFE ALIVE, 
ARE YOU READY TO FULLY LIVE?

Based on 14K+ hours of on stage speaking engagement Travis has developed a system to an 
engaging, eventful and successful speaking event. Always inviting to know what kind of 
audience experience you want for your event; based on many years and thousands of hours on 
stage he has developed a series of questions in order to ensure a one of a kind experience. 
Ensuring exact alignment with what YOU, the event presenter desires.

The following questions are asked each time per event.

• What is the size of the audience
• M/F ratio
• Demo of audience
• Theme of event
• Topic YOU most want addressed for YOUR audience/experience
• What is the one thing you want your audience to experience when
they walk away?
• Impactful, emotional, motivation, culture shift, call to action, 3 step
plan or 1 step plan?
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